t would have been an easy enough thing
I to miss—just another in a long line of
issues to be debated at a Naperville City
Council meeting on some random Tuesday.
The City planned to require all commercial
and multi-family fire alarms be directly con-
nected to the Naperville Fire Departments
alarm monitoring system.

“Well, that maybe on its surface sounds
like it might be a decent idea,” allowed Ray
Kinney of MinuteMan Press in Naperville.
“That is, if I didnt have an alarm company
that bills significant amounts of dollars and
said “Wait a second.”

Alarm Detection Systems, Inc. of Aurora
is just that sort of company, one of many that
would have been affected by a mandatory
fire alarm system ordinance.
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ADS’ vice president, Ed Bonifas, not only

said “wait a second,” he said, “Oh, no, here
we go again.”

Five years after the company had unsuc-
cessfully sued the village of Hinsdale in an
attempt to stop a similar ordinance and five
years after Naperville had last tried to enact
it, Bonifas was looking at his business taking
a major hit.

“About $600,000 a year in revenue would
have been impacted directly,” Bonifas said.
“But the fire alarm monitoring is one of the
key relationships that we have with our cus-
tomers. So, an awful lot more revenue could
have been put at risk by losing the alarm
monitoring piece of this business.”

The proposal would have had ripple effects

to more than just alarm monitoring companies.

A proposed Naperville
city ordinance was .
going to cost Alarn
Detection Systents,
Inc. more than .a Ralf-
million dollars-a~year:ss++«++
That made bells go/ =

A ber's

by Kenn Tomasch

ARV

“However well intended (this) may be, it

would mean a change in equipment that
could be very costly,” said Janet Lang of Lang
Property Management, which manages sev-
eral properties in the city. “Associations have
one alarm for each building, so the cost is
multiplied by that number. Also, contracts
with private alarm companies, which are
usually a package that includes monitoring,
maintenance and testing, are in place that
could be costly to break. I feel we should
have a choice.”

ADS brought the matter to the Naperville
Area Chamber of Commerce’s Legislative
Committee, which stepped in to slow down
the speeding train.

“It was through the Chamber that we were
able to slow things down and hopefully have



cooler heads prevail and take a really good
look before they act(ed) on it,” Bonifas said.
“The Chamber’s Legislative Committee real-
ly stopped it from going to Council
as quickly as they wanted.”

Such victories on behalf of business are noth-
ing new for the Legislative Committee, which
meets monthly, yet works daily to make sure
local, state and federal lawmakers hear what
Naperville-area businesses are saying.

“Basically what we try to do is educate the
business community about critical issues that
impact business, it’s very simple,” explained
Tom Kallay of Nicor and the Legislative
Committee’s Chairman. “Be it a local legisla-

“(You might think)

‘They’re thinking

about big business.

Well, they’'re not.

(The Chamber is)

involved with legislative

Issues that affect

all size businesses.”
Ray Kinney,
MinuteMan Press

tive initiative, statewide initiative, federal
initiative, anything that has to do with busi-
ness. What we try to do is educate and inform
and engage the membership to do something,
either for or against whatever is out there.”

“I think its arguably one of the most
important things the Chamber does,” offered
Kinney, who is also the committee’s co-chair.

It wasnt always that way. Though the
Chamber has been involved in legislative
issues dating back nearly as far as its founding
in 1913, its only been fairly recently that the
committee’s bite has been worse than its bark.

“We maybe had ten members on it,”
remembered local attorney W. Brand
Bobosky, a former chair of the committee.
“We met infrequently, seldom had a public
official in attendance and infrequently took
action that affected an outcome on the city,
county, state or federal level.”

.

Ray Kinney, MinuteMan Press Na}ervi/le, is co-chair of the Chamber’s Legislative Committee.

“I’s not as tough as it used to be,” Kallay
admitted. “I can tell you that we started off
in a little room and now we have overflow
crowds. So clearly the message is getting out,
clearly people are listening.”

The ranks of those who are definitely lis-
tening include State House Republican
Leader Tom Cross, State Representatives Jim
Meyer, Joe Dunn and Randy Hultgren,
Senators Kirk Dillard and Peter Roskam and
Congresswoman Judy Biggert, all of whom
are frequent attendees at committee meet-
ings on the second Monday of each month.

“We have the reputation and credibility in
Naperville where legislators do listen to us,”

Legislative Committee.

Fire starter: a proposed public smoking ban is just one (;f the issues tackled by the

Kallay noted. “The legislators show up to our
monthly meetings, and they wouldn’ if it
was a waste of time. They know that the
Chamber has a great reputation and it brings
value to them.”

It also brings value to Chamber Members,
who see the inner workings of the public policy
process as having a big effect that ripples out-
ward, touching the entire business community.

“T feel like this is where the action is,”
explained Bev Patterson Frier of the Patterson
Partnership, a regular meeting attendee. “This
is where all the decisions are made, so I feel like
this is a very critical part of the Chamber. When

we go to our monthly luncheons it’s very nice
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-
Tom Kallay, Nicor and chair of the
Chamber’s Legislative Committee

and we have great speakers, but the work
is done here, in the Legislative Committee.”

“We cant always keep up with the ever-
changing political landscape,” remarked
Margaret Brennan of Brennan & Brosnan,
LLC. “The Legislative Committee helps us
by keeping us informed about what is hap-
pening and making recommendations for
positions that would be in the best interest
of the business community.”

“As a commercial realtor, I think the input
that the committee has on local ordinances is
extremely valuable,” remarked Vic Dunbar
of American Commercial Real Estate, Inc.
“T have to sell “location” to my clients every-
day. One of the most important factors when
considering a location is whether or not the
local community is business friendly. The
legislative committee is a strong voice for
business which constantly reminds our legis-
lators how important it is to consider the
effects of their actions on all businesses,
whether they are already here or are consid-
ering relocation to Naperville.”

Still, the Chamber’s legislative efforts are
almost the best-kept secret of Membership.
While the monthly meetings attract large
crowds, it’s still a small fraction of the orga-
nization’s 2,000 Members.

20 COMMERCE - Fall 2006

The reason most give for not getting more
involved? Time, or lack of it.

“It’s easy to understand,” said Illinois State
Senator Steve Rauschenberger (R-22nd
District). “I was a young retailer myself and
borrowed money and bought a store and
know what it’s like to be concerned and work
a 55 or 60 hour week like many business
people do, but it’s critically important over
time that business people recognize that so
much of their business is driven by public
policy decisions.

“(But) the investment of time that they
might make in helping a legislator or
a mayor or an alderman or a county board
member understand their business and the
implications of public policy on their busi-
ness is just one of the most valuable things
that they can do for the political system and
to the extent that they can help support can-
didates that they develop a trust level with,
it’s critically important.”

Theres an old adage that says, “Business
doesn’t vote.” Most business owners are simply
too busy running their own companies to give
top-of-mind awareness to the political process
until it affects their bottom line.

“I think until you have an event that (makes
you say) ‘Hey, that affects me,” you just kind of
expect the Chamber to go on and do their
thing,” Kinney said. “(You might think)
“Theyre thinking about big business.” Well,

- —
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The Legislative Committee meets on the second Monday of each month

they're not. Theyre involved with legislative
issues that affect all size businesses.”

The Chamber supports and promotes:

A competitive and fair tax climate, includ-
ing supporting tax incentives to enhance the
business climate and to encourage economic
growth and job creation, and opposing fees
imposed against business being used as prin-
cipal general revenue;

An education system that produces and
sustains a qualified workforce, ensuring the
next generation of workers will be qualified;

Regional transportation infrastructure,
a vital part of our economy;A competitive
business climate, including reform in the areas
of health care, medical malpractice insurance
and worker’s compensation statutes;

A fair and equitable civil justice system;

Free and fair trade in a global economy,
which allows business to compete in today’s
complex world markets; and

Incentives for investment in research,
development and technology that will help
business grow.

These key positions are the building
blocks of the Chamber’s legislative strategy,
but educating the Membership is the mortar
that helps build the bridge between business
and lawmakers.

“I don’t think everybody truly understands
it, because I needed an education myself,”

admitted Mary Ann Bobosky of Advocates
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Building Communities. “But, I think if you
come and find out that you really can have a
voice, thats very important, especially for
small businesses, having their voice heard.
And legislators do listen.”

“It's amazing to me the number of things
that come before Legislative and the tentacles
that it has that affect us on a day-in, day-out
basis,” marveled Dave Martin of Russell
Martin Carpet & Rugs, Ltd. “Unless you're

involved in it, you might be totally unaware
of the ramifications until its too late.

“The thing the committee does is it brings
all the cards to the table and spreads them out
face-up, and you get to see what the ramifica-
tions are for your business and you go ‘whoa.”

Justa few of the cards recently spread face-up on
the table by the Legislatdive Committee include:

The Chamber’s Small Office/Home
Office group, led by chair Bruce Lund
of Accounting Project Support, worked with
the Naperville Area  Homeowners
Confederation on the City of Naperville’s
new Home Based business Ordinance.
“Nowhere else could the City have gotten
the type of input, details, and suggestions as
they did from this joint effort,” noted Chuck
Schlabach, the NAHC’s president and
a Chamber Member.

“We requested a letter from the Chamber
of Commerce, through the Legislative
Committee, in support of our application for
the first Supportive Living License in
DuPage County from the State of Illinois,”
said Laura Weren of Tabor Hills Retirement
Community in Naperville. “We were grant-
ed the license and recognize the Chamber’s

ER

In a digital world PRINT is still « POWERFUL marketing tool.

The benefits of print include:

® The ability to provide a compelling sales offer for your
products and services.

® liems can be personalized to your clients needs.

® Print directs potential clients to your website.

Warehouse &
Distribution
Services With a
Web-enabled
distribution

center, Juis
) / can provide

1958 Ohio Street

Phone: 630.964.3680

FACT: Every year, billions of
pieces of mail are thrown
away. In 2004 alone, over
5.6 billion pieces of mail were
deemed undeliverable by the
USPS due to bad addresses
and improper design of

printed pieces. It is crifical
that you deal with a company
like Jais Inc., who understands
the current USPS mailing
requirements. Even local Post
Office personnel most likely
do not know all the details.

inventory services and next-day delivery
for your printed collateral.

Fulfillment Services With our digital printing
copabilities, Jais can help you deliver highly targeted
messages to specific customer segments when the timing is
right and in the way each audience prefers.

For over 30 years Jais has combined creativity and
technology to develop marketing solutions that work.
Give us a call and see how we can help you.

One Source, One Location for All Your
Marketing Communication Needs

I N CORGPUOT RATED
Lisle, lllinois 60532

Fax: 630.964.8926

Email: info@jaisinc.com Web: www.jaisinc.com

Design Print Large Format Output Digital Services Fulfillment Multimedia



The Chamber delegation on a 2005 trip to Washington, DC

role in this success and look forward to the
groundbreaking yet this year.”

“Two years ago, the Service Employees
International Union was able to push a bill
through the State House called the Displaced
Building Service Workers Act,” recalled
Daniel C. Overton, CEO of ELA Security,
Inc. “This would have prevented a new office
building owner or service contractor from
replacing any worker in the building.
Through a legislative committee meeting,
I and other committee members were able to
educate several of our legislators and senators
on the adverse impact of the legislation. The
Chamber joined with the Building Owners
and Managers Association and the State
Chamber to defeat the bill in the Senate.”

Naperville’s proposed citywide public
smoking ban lit a fire under bar and restau-
rant owners. The Legislative Committee
reiterated to City Council its opposition
to a local smoking ban and urged a public
decision-making process that would ensure
a level playing field for all potentially-

affected businesses.
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The City Council voted to table the prepara-
tion of the mandatory fire alarm monitoring
ordinance at its June 20th meeting. Meeting
minutes note that City staff will meet with rep-
resentatives of the alarm industry “to make a full
determination on what the problem is that the
City is attempting to cure, whether or not the
private sector is capable of solving the problem,
and/or if the Fire Department has a better solu-
tion to be presented in a report format for
Council’s recommendation.”

“It’s critically important
over time that business
people recognize that
so much of their busi-
ness is driven by public
policy decisions.”

State Senator

Steve Rauschenberger

The metaphoric fire had been extin-
guished — for the time being.

“Personally, I think it’s great,” said Kallay.
“T wish I could take all the credit, but obvi-
ously I cant, its a team effort
But thats a prime example of when an issue
was brought to our attention by a Member,
we educated the community about it, we dis-
cussed it with the city, and now it’s
a non-issue. That's a great example, but
there’s a myriad of other examples as well.”

As for Alarm Detection Systems? Ed Bonifas
isn't ready to completely relax yet, and hes
grateful the Legislative Committee isnt about
to let its guard down, either.

“You need a watchdog to keep an eye on
government to make sure that they dont
make it so difficult to do business that you
can’t,” he concluded.

One thing is clear: business has nothing to

fear and everything to gain by getting involved.



Reactive, Proactive,

The Chamber took a bold, and some
would say long-needed, step to increase
its legislative efforts last October with
the formation of its very own political
action committee (PAC).

The Naperville Area Chamber Political
Action Committee (NACPAC) is a total-
ly independent, autonomous not-for-profit
corporation that is not affiliated in any
way with any political party. It allows the
business community to participate,
appropriately and through documented
channels, in the political process by sup-
porting individuals and causes that reflect
the opinions and positions of area busi-
ness people.

“We have developed a very strong
Legislative Committee, and our elected
officials have largely favorable reactions
to hearing its positions,” noted Laura
Crawford, the Chamber’s Senior Vice
President, Marketing, Membership
& Legislative Affairs. “With NACPAC,
business can be proactive instead of reac-
tive and begin to have a real effect on who

www.FNBNaperville.com

Politically Active

sits on the legislative bodies that make
policy affecting business.”

By raising funds to actively support
candidates and legislation (something
the Chamber cannot do on its own),
NACPAC can influence the makeup
of City Council, County Boards and the
state legislature.

“Through the PAC process, we can
identify candidates that are pro-growth,
pro-business, and have our best interests
at heart and we can support them finan-
cially,” said Ray Kinney of MinuteMan
Press Naperville.

While the idea of a local political action
committee was not a new one, serious dis-
cussions on and plans for NACPAC’s
formation gathered steam after the
Legislative Committee’s examination
of the voting records of local legislators.

Because NACPAC’s membership ranks
are as diverse as those of the Chamber
itself, there are bound to be differences
of opinion when it comes down to decid-
ing on a candidate or cause to support.

FIRST N

NACPAC

Access. Influence. Impact

“Per its bylaws, NACPAC can’t sup-
port or expend any funds to a candidate
or toward supporting legislation without
at least a three-fourths vote of all of the
PAC’s Directors,” Crawford explained.
“We really want to build a consensus
of business people on candidates and bills
to support or oppose.”

Any Chamber Member in good stand-
ing can become a member of NACPAC
if they pay annual NACPAC dues and
support its purpose and goals, while non-
Chamber members who contribute
to the PAC and support its purpose and
goals are classified as “Supporters”

of NACPAC.

You can find out more about this new part
of the Chamber legislative efforts by visiting
www.nacpac.net, where you can read

NACPAC purpose, goals, bylaws and more.
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